
Script Your “Story” 
 
Opening: 
 
 “Hi, we are Sally and John, and we are from the yearbook staff at Tri-Valley High School.  We 
are here to discuss advertising in our yearbook and athletic programs.” 

Your opening should match what you are doing - phone call vs. walk in 
 
Sales Pitch: 
 
Explain how the advertising works.  Different ad sizes, the costs, the process for creating ads 
(you can create for them or they can submit) final approvals.  Show them the ads from both the 
yearbook and athletic program.  If they haven’t advertised before show them a competitor’s ad 
that is already advertising with us.  
 
Renewals Sales Pitch: 
“Last year (or in 2018) your ad was a __ block.  I’m calling to renew your ad for this 19/20. 
Would you like the same design as last year or do you need to change anything?” 
 
Counter Objections: 
 
Write out objections you think they might say and how you would overcome it.  Sometimes you 
can use the same reason for multiple objections. 
 
If they say no: 

- Did you offer them a lower priced ad in the best value? 
- Did you offer them a yearbook only ad from the opposite side of the sell sheet? 
- Did you ask why?  

 
Close the Deal: 
Remember DON’T ask “Do you w  ant to buy an ad?” 
The question should be a purchase choice, “Would you like a 4 block at or would a ½ page work 
better for you business?” 
 
Whether they buy and ad or not, ALWAYS THANK THEM for their time. 
  



 
 
“All of our advertising budget is used” 
When do you begin your new budget?  You can pay after January 1 if that would help. 
 
“We don’t advertise” 
Every little bit helps, would you consider a $40 yearbook only ad. 
 
“We don’t advertise in student publications” 
Our students have tremendous buying power.  If they become customers now, they will stay 
customers as adults. 
 
“We purchased from “Sally” and she is no longer in yearbook class or she graduated last year”  
We really appreciated your business last year. Advertising in our publications helps maintain the 
opportunities in learning that “Sally” benefited from. 
 
 
Our ad prices are the best in the area.  We are less expensive than Royal Publishing, and 

all our funds go to our students. 

 
 
 
 
 
 


